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ABSTRACT

The usages of mobile phones are common now-a-ddysh is used widely and it is used as a portahkrument of
communication between people to people in any pathe global society. By usage of mobile phonestet is a lot

of opportunity to understand people, organizatiouolture, society and economy. The present stugittésnpted to
evaluate consumer behavior attitude and intentigriiee use of Information Technology while using heobsers in
Chennai. This research is framed with the help tfdging consumers’ awareness, consumers’ perception
consumers’ usage, consumers risk and finally comsismsatisfaction. The study observes that the goress’
intention of information technology usage and admptin mobile phone is based on technology devetspirand
advancement devised by manufacturers. Consumers mlgst have awareness of mobile phone Information
Technology which is devised by the manufacturel®e mobile phone manufacturers must enhance Infoomat
Technology up gradation which will strengthen tlmmsumer awareness perception usage satisfactiopleduwith

consumer’s behavior.
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